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Introduction

Masters of Business Administration in Tourism and Hospitality Management generally abbreviated
as MBA in Tourism and Hospitality Management is a highly valued postgraduate program designed
to develop leadership, managerial, and entrepreneurial skills in the dynamic tourism and hospitality
sectors. The course integrates business administration principles with specialized knowledge of
tourism operations, hotel management, travel services, event planning, and sustainable tourism
development.

This program prepares students for management roles in hotels, resorts, airlines, travel agencies,
cruise lines, event management firms, and tourism boards. It focuses on strategic planning, marketing,
service quality, customer relationship management, and financial management within the tourism and
hospitality context.

MBA in Tourism and Hospitality Management program helps students to expand their knowledge
of management theories and allows the student to specialise in Tourism and Hospitality sectors. The
students are motivated to expand and swim in vast networking opportunities provided during the
tenure of the course that further enhances their own prospects. This program helps students to become
a change agent, ready to tackle a range of business issues and develop innovative solutions for the
benefit of their own career.

A. Programme’s Mission and Objectives

Mission
To develop reached and unreached students into a new generation of leaders through updated quality
education and carrier assistance by open and distance learning.

Objectives

The MBA in Tourism and Hospitality Management program of Mangalayatan University is designed
after acknowledging essential quality inputs received from Students, Alumni, Parents,
Academicians/Teachers and also incorporating the contribution of Industries’ demands which enable
a learner to get out of their comfort zones and make them understand how to deal with the latest
domestic and international business issues. The Program uses latest management techniques to
solve/rectify strategic problems effectively and efficiently. The MBA in Tourism and Hospitality
Management programme will help students in acquiring specialised knowledge for quality business
management practice in globalised India.

B. Relevance of the Program with HEI’s Mission and Goals
The vision and mission of HEI, Mangalayatan University, Aligarh are:

Vision
To be an institution where the most formative years of a young mind are spent in the
guided pursuit of excellence while developing a spirit of inquisitive questioning, an
ability to excel in the pressure of a fast-changing professional world and desire to
grow into a personality than a person in an environment that fosters strong moral
and ethical values, teamwork, community service and environment consciousness.
Mission
e To be the enablers of the confluence of academic rigor and professional practicality.
e To bring global best practices to students through widespread use of technology.
e To empower our faculty to constantly develop new skills and excel professionally.
MBA in Tourism and Hospitality Management program of the University strives to realize
its vision and mission by rectifying student centric issues on priority and also to empower
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local community with the help of various social clubs running in University like NSS,
KADAM and Alumni association. The University Promotes Multidisciplinary and Allied
research in various fields that supports and harnesses joyful learning environment. The
goals of ODL (Open Distance Learning) program is to provide educational facilities to all
qualified and willing persons who are unable to join regular courses due to personal or
professional reasons. There are many potential learners who cannot afford to join regular
courses due to professional responsibilities and personal commitments. For such cases in
Tourism and Hospitality Management through ODL mode can be helpful in increasing
knowledge base and skill up-gradation.

The program aims to provide alternative path to wider potential learners who are in need of
refresher courses to update their skills.

C. Nature of Prospective Target Group of Learners

Distance Education at Mangalayatan University (MU) shall target the working
professional’s executives as well as those who cannot attend a full-time program due to
constraints. The candidates desirous of taking admission in MBA in Tourism and
Hospitality Management program shall have to meet the eligibility norms as follows-

To obtain admission in MBA in Tourism and Hospitality Management program offered
through ODL mode, the learner must have completed graduation in any stream.

The ODL- MBA in Tourism and Hospitality Management program offered by
Mangalayatan University aims specially for working class people, people from Industry,
business executives people who are designated at various government positions,
academicians who seek to gain MBA in Tourism and Hospitality Management degree to
amplify their credentials, medical practitioners, medical executives (hospital
administration) Business owners/Entrepreneurs, women/housewives. This gives an
opportunity to the distance learner to attend distance programmes offer by the university to
those who can’t spare enough time to attend regular classes.

D. Appropriateness of Programme to be conducted in ODL mode to acquire specific
skills and competence

The University has identified the following program outcomes and program specific
outcomes as acquisition of specific skills and competence for MBA in Tourism and

Hospitality Management Program.

Programme Qutcomes (PO’s)

PO1: Apply knowledge of management theories and practices to solve business problems in
the tourism and hospitality industry.

PO2: Foster analytical and critical thinking abilities for data-based decision making in
tourism operations, marketing, and service management.

PO3: Develop value-based leadership qualities to manage diverse teams and promote
sustainable practices in tourism and hospitality organizations.

PO4: Understand, analyze, and communicate global, economic, legal, and ethical
dimensions of tourism and hospitality businesses.

POS: Demonstrate the ability to lead themselves and others effectively in achieving
organizational goals, contributing to teamwork and service excellence in the tourism and
hospitality sector.



Programme Specific Outcomes (PSO’s)

PSO1: Understand the structure, functions, and management practices of various sectors
within the tourism and hospitality industry.

PSO2: Apply multidisciplinary knowledge and managerial skills to solve real-world
problems in tourism and hospitality operations.

PSO3: Develop the ability to adapt to global trends, technological advancements, and
dynamic business environments in the tourism and hospitality sector.

The University has managed care to introduce MBA in Tourism and Hospitality
Management program taking into consideration, 1, and 2, to maintain the quality and to face
the competition at the National/International level.

E. Instructional Design

The program is divided into four semesters and minimum credit requirement is 84 to get
MBA in Tourism and Hospitality Management degree through ODL mode from
Mangalayatan University. Minimum time period for acquiring MBA in Tourism and
Hospitality Management degree will be two years and maximum time (extended) period is
four years. Students can select three elective papers in IlIrd and [Vth semester out of four.



Evaluation Scheme

Semester-1
Continuous | Term
C Assessment | End Grand
S.N. Cogrse Course Name Credit | Marks Exam T ;f ;}
ode Marks
Max.Marks | Max.Marks
1 MGO-6101 Principles and Practices of 4 30 70 100
Management
2 | MGO-6102 | Managerial Economics 4 30 70 100
3 | MGO-6103 | Accounting for Managers | 4 30 70 100
4 MGO-6104 | Business Statistics 4 30 70 100
5 | MGO-6105 | Communication 4 30 70 100
for Management
Total 20 150 350 500
Semester-11
Continuous | Term
Assessment | End
S.N. gggzse Course Name Credit Marks Exam g;i:;d
Marks
Max.Marks | Max.Marks
Entrepreneurship & SMEs
! MGO-6201 | Management 4 30 70 100
2 | MGO-6202 | Business Environment 4 30 70 100
MGO-6203 | Research Methodology 4 30 70 100
4 MGO-6205 | Human Resource 4 30 70 100
Management
Tourism and Hospitality
> MGO-6206 | Management 4 30 70 100
Total 20 150 350 500

Note: The students taking an exit programme after securing 40 credits of the first semester
shall be awarded Post graduate Diploma in Tourism and Hospitality Management.




Semester-111

Continuous | Term

S.N. gﬁgzse Course Name Credit l?/ls::ls(ssment E::m "(F}(l)‘?;d
Marks
Max.Marks | Max.Marks
1 MGO-7101 | Strategic Management 4 30 70 100
2 MGO-7102 | Organizational Behavior | 4 30 70 100
3 4 30 70 100
4 . 4 30 70 100
Opt any three courses from Electives
5 4 30 70 100
Total 20 150 350 500
Electives- Opt any three in Semester I11

MGO-7165 Tourism Products of India

MGO-7166 Legal Aspects of Tourism And Hospitality Management

MGO-7167 Food and Beverage Management

MGO-7168 Hotel Facility Management

Semester-IV
Continuous| Term End
S.N. SCeour Course Name Credit ?/Is::ls(ssment IE\:;;:LIS dGran
Code Max.Marks| Max.Marks | Total
Ethics in Tourism
1 |MGO-7203 | and Hsospitz(l)lLiltyS 4 30 70 100
2 |M60.7212 | Semices s 4 30 70 100
3 4 30 70 100
4 , 4 30 70 100
Opt any three courses from Electives

5 4 30 70 100
6 |MGD-7200 | Dissertation 4 0 100 100
Total 24 150 450 600

Electives- Opt any three in Semester IV

MGO-7265 Tourism Planning and Development
MGO-7266 Destination Management

MGO-7267 Front Office and Housekeeping Management
MGO-7268 Service Quality Management

Note: The students will be awarded Master of Business Administration Tourism and
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Hospitality Management degree provided they secure 84 credits.
MOOCS

The University shall give flexibility in opting for MOOC(Massive Online Open
Courses) by the students pertaining to the prescribed curriculum and also the credits
earned in the MOOC courses may be dealt as part of the evaluation scheme as per
UGC(Open and Distance Learning Programmes and Online Programmes)
Regulations,2020.

Syllabi and Course Materials

Syllabi, PPR and self-learning materials are developed by experienced faculty
members of Mangalayatan University in consultation with contents experts and the
same will be forwarded to CIQA and BoS/Academic Council/ Executive Council for
further suggestions and approval.




Semester-1I
Course Name: Principles and Practices of Management

Course Code: MGO-6101 Credits: 4

Course Objective: The main objective is to teach the students the main functions of management as
they need a variety of skills to understand human behavior, communicate with people, motivate

employees, adapt to changes, manage new technologies, etc.

Course Learning Outcome: At the end of the course student would be able to:
1. Extrapolate basics of management theory and its practices.
2. Associate the functions of management.
3. Identify individual, group and organizational components of organizational behaviour.
4. Demonstrate skills related to work motivation and leadership.
5

Visualize importance of group management in changing work environment.

Syllabus
Block I: Introduction
Unit 1: Introduction: Meaning, Nature and Scope of Management, Management Approaches,
Processes and Functions.
Unit 2: Managerial Skills, Tasks and Responsibilities of a Professional Manager.
Unit 3: Evolution of Management Thought, Taylor and Fayol’ contribution to Management,

Bureaucracy, Hawthorne Studies; Management thinkers.

Block IT: Planning

Unit 4: The Nature and Purpose of Planning, Management by Objectives, Strategies, Policies and
Planning Premises. Forecasting.

Unit 5: Decision Making; Organizing: Nature & Purpose of Organizing. Span of Management.
Unit 6: Departmentation, Line/ Staff Authority & Responsibility, Effective Organizing &

Organizational Culture, Organization Charts and Manuals.

Block III: Staffing
Unit 7: Staffing: Definition, Nature and Purpose of Staffing.

Unit 8: Human Resource Management and Selection, Performance Appraisal and Career Strategy
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Unit 9: Manager and Organization Development: Managing Change, Organizational Conflicts.

Block I'V: Leadership

Unit 10: Leading: Managing and the Human Factor.

Unit 11: Motivation: Meaning, Scope and Importance, Approaches, Motivation and Performance,
Approaches for Improving Motivation, Quality of Work Life;

Unit 12: Leadership: Definition, Ingredients, Approaches;

Unit 13: Communication: Function, Process and Barriers to Communication;

Unit 14: Directing- Meaning, Nature and Scope, Direction and Supervision.

Block: V Controlling

Unit 15: Controlling: Concept, the System and Process of Control, Control Techniques and IT,
Productivity and Operations Control;

Unit 16: Controlling Methods: Budgetary and non- budgetary, Overall and Preventive Control.
Unit 17: The Quality Concept Factors affecting Quality, Developing a Quality Control System,
Total Quality Control;

Unit 18: International Management: Towards a unified, global Management Theory.

Books Recommended/Suggested Readings:

1. Kaul, V.K. (2016) Principles and Practices of Management. New Delhi: Vikas Publishing
House. Vikas Publishing

2. Nerkar, K. & Chopde, V. (2011) Principles and Practices of Management. New Delhi:
Dreamtech Press. DreamTech Press

3. Prasad, L.M. (2025) Principles and Practice of Management. New Delhi: Sultan Chand &
Sons. Sultan Chand & Sons

4. Singh, C. & Khatri, A. (2024) Principles and Practices of Management and Organisational
Behaviour. Abingdon: Routledge. Routledge+1

5. Weihrich, H., Koontz, H. & Cannice, M.V. (2020) Essentials of Management: An

International Perspective. New Delhi: Tata McGraw-Hill Education Private Limited.



Course Name: MANAGERIAL ECONOMICS
Course Code: MGO-6102 Credits: 4

Course Objective: The objective of this course is to enable the student to understand the different
forms of markets. It is hoped that by the end of the course the student will be able to appreciate the

subtle and the most fundamental issues involved in running the business.

Course Learning Outcome: At the end of the course student would be able to:

1. Elaborate various theories and laws of Managerial Economics.

2 Visualize concepts related to demand, supply & revenue analysis.

3. Examine pricing decisions for various markets. Apply

4 Identify various market structures and plan business accordingly.

5 Demonstrate understanding of macroeconomic indicators and their impact on business.

Syllabus
Block I: Introduction to Managerial Economics
Unit 1: Basic concepts and principles of Economics.
Unit 2: Introduction to Managerial Economics: Nature, Scope.
Unit 3: Importance and Significance in decision making, Managerial Economist-Role,

responsibilities and functions.

Block IT: Demand, Supply and Revenue Analysis Unit 4: Demand & supply analysis
Unit 5: Consumer Preferences and choices.
Unit 6: Demand Elasticity.

Unit 7: Types & its relevance, demand forecasting, revenue analysis.

Block III: Production & Cost Analysis

Unit 8: Cost: Concepts, measurement & analysis,

Unit 9: Production Function & its managerial applications,
Unit 10: Cost curves: traditional & modern approach,

Unit 11: Production Function; Laws of returns.

Block IV: Pricing Decisions & Profit Planning
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Unit 12: Market Structures, pricing under different market structures.
Unit 13: Perfect, imperfect and monopoly.
Unit 14: Break Even Analysis; Profit Planning.

Unit 15: Oligopoly (Cournot’s model, kinked demand curve model, prisoner’s dilemma).

Block V: Macro Economics
Unit 16: Concepts of national Income and methods of its measurement,
Unit 17: Inflation: Theories,

Unit 18: Introduction to business cycles

Books Recommended/Suggested Readings:

1. Mehta, P.L. (2016) Managerial Economics: Analysis, Problems & Cases. New Delhi:
Sultan Chand & Sons.

2. Mithani, D.M. (2018) Managerial Economics. New Delhi: Himalaya Publishing House.

3. Himalaya Publishing House

4. Maheshwari, K.L. & Varshney, R.L. (2014) Managerial Economics. New Delhi: Sultan
Chand & Sons.

5. Sankaranarayanan, K.C. (2011) Managerial Economics. New Delhi: CBS Publishers &

Distributors.
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Course Name: ACCOUNTING FOR MANAGERS
Course Code: MGO-6103 Credits: 4

Course Objective: The main objective of this course is to make the students familiar with
fundamental concepts and process of accounting, significant tools & techniques of financial analysis
which form an important part of management planning & financial control system and help the

management in resolving problems effectively.

Course Learning Outcome: At the end of the course student would be able to:

1. Elaborate various concepts related to Indian and International accounting.
2. Apply costing techniques for computing cost of products or services.
3. Demonstrate various costing methods used in manufacturing and non-manufacturing
concerns.
4. Analyze decisions related to make or buy for a particular input.
5. Examine budgetary and financial statements.
Syllabus

Block I: Accounting Framework I (Introduction to Accounting)

Unit 1: Introduction, Nature, scope and importance of Accounting, Book Keeping.

Unit 2: Accounting Process, Users of an Accounting information and their needs.

Unit 3: Accounting Equation, Role and Responsibilities of an Accountant; GAAP and Accounting

Standards-Indian and international.

Block II: Accounting Framework II (Accounting Books and Final Accounts)

Unit 4: Preparation of Journal, Ledger, Trial balance.

Unit 5: Cash book & other subsidiary books.

Unit 6: Preparation of Trading, Profit & Loss A/c and balance Sheet (with adjustments).
Unit 7: Depreciation Accounting.

Unit 8: Preparation of BRS.

Block III: Cost Accounting
Unit 9: Meaning, importance of Cost Accounting.

Unit 10: Elements and classification of costs and Preparation cost sheet.
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Unit 11: Inventory valuation.

Block IV: Management Accounting

Unit 12: Meaning, importance of Management Accounting.

Unit 13: Budgeting & Budgetary Control.

Unit 14: Preparation of Fixed & Flexible budget, Zero Based Budgeting.

Block V: Financial Statements Analysis

Unit 15: Meaning, importance of financial statement.
Unit 16: Ratio Analysis.

Unit 17: Preparation and Analysis of Fund Flow.
Unit18: Cash Flow Statements according to AS-3.

Books Recommended/Suggested Reading:

l. Gupta, Shashi K. and Sharma R.K. (2008)- Accounting for Managerial Decisions, Kalyani
Publications (Ludhiana)

2. Tulsian, P.C. (2009)- Financial Accounting, Tata McGraw Hill Publication, New Delhi

3. Shukla, S.M. (2009)- Advanced Accounting, SahityaBhawan Publication, Agra

4, Ramachandran, N. and Kakani, R.K. (2008)- Financial Accounting for Management, Tata
McGraw Hill Publication, New Delhi
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Course Name: BUSINESS STATISTICS
Course Code: MGO-6104 Credits: 4

Course Objective: To a greater extent, modern management is adopting and applying quantitative
techniques to aid in the process of decision-making. An intelligent use of appropriate tools reduces
highly complex problem to one of manageable dimensions. The course has been designed to develop
familiarity with the application of statistical methods in managerial problem solving and decision-

making.

Course Learning Outcome: At the end of the course student would be able to:

1. Demonstrate an understanding of decision making process under uncertainty using
statistical tools.

Explain correlation and regression analysis and their importance in decision making.
Visualize the concept of time series in business decision making.

Demonstrate an understanding of probability and probability distributions.

A T

Explore application of Estimation Theory and Hypothesis Testing in business decision

making.

Syllabus
Block I: Introduction
Unit 1: Meaning and definitions of Statistical Data; Applications of Statistics in Managerial decision-
making.
Unit 2: Frequency Distributions; Measures of Central Tendency: Mean, Median, Mode and their
implications.

Unit 3: Measures of Dispersion: Range, Quartile Deviation, Mean Deviation and Standard Deviation.

Block II: Correlation and Regression Unit 4: Meaning and uses of correlation
Unit 5: Meaning and uses of regression.
Unit 6: Various methods of calculation of Coefficient of correlation and their analysis (Two Variable)

Unit 7: Regression analysis.

Block ITI: Analysis of Time Series
14



Unit 8: Concept; Additive model, Multiplication model.
Unit 10: Seasonal variation, Cyclical Variation.

Unit 11: Various methods of Time Series Analysis and their applications in business.

Block IV: Probability

Unit 12: Concept, its uses in business decision-making.

Unit 13: Addition and multiplication theorem of probability; Binomial theorem and its applications.
Unit 14: Probability Distribution: Concept, applications of Binomial, Poisson and Normal

Distributions.

Block-V: Estimation Theory and Hypothesis Testing

Unit 15: Estimation Theory and Hypothesis Testing: Sampling theory; Formulation of Hypotheses.
Unit 16: Application of Z-test, t-test.

Unit 17: F-test and ANOVA.

Unit 18: Chi-Square test. Techniques of association of Attributes & Testing.

Books Recommended/Suggested Readings:

1. Panneerselvam, R. (2024) Business Statistics Using Excel: A Complete Course in Data
Analytics. New Delhi: Routledge India.

2. Sharma, J.K. (2014) Business Statistics. 4th ed. Noida: Vikas Publishing House. Vikas
Publishing

3. Mariappan, P. (2019) Statistics for Business. 1st ed. London: Routledge.

4. Gupta, S.C. & Gupta, I. (2022) Business Statistics. 2nd ed. Mumbai: Himalaya Publishing
House.

5. Sharma, J.K. (2014) Business Statistics: Problems & Solutions. Noida: Vikas Publishing
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Course Name: COMMUNICATION FOR MANAGEMENT
Course Code: MGO-6105 Credits: 4

Course Objective: The objective of this course is to equip students with the written and technical
communication skills they need to communicate effectively in a complex and ever-changing

contemporary work environment.

Course Learning Outcome: At the end of the course student would be able to:

l. Elaborate basic forms of communication & various communication models.
2. Demonstrate verbal and non-verbal communication ability through presentations.
3. Explore various forms of modern communication in business communications.
4. Identify appropriate methods of report writing.

5. Demonstrate understanding of various tools of organizational communication.

Syllabus
Block I: Introducing Business Communication
Unit 1: Basic forms of communication; Self Development and Communication Development of
positive personal attitude
Unit 2: Communication models and processes; Self Development and Communication Development
of positive personal attitude; Corporate
Unit 3: Audience analysis Principles of effective communication, formal and informal

communication networks, Grapevine, miscommunication (barriers).

Block II: Effective listening

Unit 4: Principles of effective listening; Factors affecting listening exercise;

Unit 5: Oral, written and video sessions.

Unit 6: Modern forms of communicating:

Unit 7: Fax: E-Mail; Video conferencing etc. nonverbal aspects of communication, Kinesics,

Proxemics, Para language, sign language.

Block III: Writing skills
Unit 8: Planning business message; rewriting and editing; the first draft; reconstructing the final draft.

Unit 9: Business letters; Appearance of request letters; Good news and bad news letters; Persuasive
16



letters;
Unit 10: Sales letters; Collection letters; Office memorandum, notice and circular.

Unit 11: Writing resume and letter of application.

Block I'V: Report writing
Unit 12: Introduction to a proposal, short report and formal report, report preparation.
Unit 13: Sales presentation, training presentation.

Unit 14: Conducting surveys, speeches to motivate.

Block V: Practices in business communication

Unit 15: Group discussions; Mock interviews; Seminars; Effective listening exercises.
Unit 16: Individual and group presentations, Oral presentation.

Unit 17: Principles of oral presentation, Factors affecting presentation.

Unit 18: Interviewing skills: Appearing in interviews; conducting interviews.

Books Recommended/Suggested Reading:

1. Raina, R. L., Alam, I. & Siddiqui, F. (2010) Communication for Management. New Delhi:

Sanbun Publishers.

2. Munter, M. (201? 8th edn) Guide to Managerial Communication. New Delhi: Pearson

Education.

3. Rai, S. M. & Rai, U. (9th rev. edn) Business Communication. Noida: Himalaya Publishing

House.

4. Hargie, O., Dickson, D. & Tourish, D. (2004) Communication Skills for Effective

Management. London: Palgrave / Red Globe Press.

5. Chopra, R. K. (1st edn) Communication Management. New Delhi: Himalaya Publishing

House.
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Semester-11
Course Name: Entrepreneurship and SMEs Management

Course Code: MGO-6201 Credits: 4

Course objectives: The main objectives of the course are to familiarize students with various
concepts used in understanding processes involved in entrepreneurship and business formation and
development. Provide context to those processes in the form of differences between small and large

firms, and the economic environment.
Course Learning Outcome: At the end of the course student would be able to:

1. Elaborate fundamentals of entrepreneurship and entrepreneurial process.
Explain various theories of entrepreneurship.
Design business plans.

Describe MSME registration process and MSME promotional policies.

A

Explain various concepts related to International Business.

Syllabus
Block I: Entrepreneurship — A Conceptual Framework
Unit 1: Introduction — Concept of Entrepreneurship; Role of Entrepreneurship in Economic
Development.
Unit 2: Factors Impacting the Emergence of Entrepreneurship; Managerial vs. Entrepreneurial
Approach; Intrapreneurship.
Unit 3: Types of Entrepreneurs; Characteristics of Successful Entrepreneurs; The Entrepreneurship
Process.

Unit 4: Women Entrepreneurs; Social Entrepreneurship; Entrepreneurial Challenges.

Block IT: Entrepreneurial Growth

Unit 5: Role of Entrepreneurship in Economic Development; Entrepreneurial Theories; Factors
Aftecting Entrepreneurial Growth.

Unit 6: Entrepreneurial Challenges and Problem-Solving Approaches.

Unit 7: New Product Development and Growth Strategies for Entrepreneurial Ventures.

Block III: New Venture Planning
18



Unit 8: Ownership Structures; Acquisition; Franchising; Developing a Marketing Plan.
Unit 9: Marketing Research and Marketing Mix for New Ventures.
Unit 10: Business Plan — Perspectives, Preparation, and Elements; Benefits and Key Drivers of a

Successful Business Plan.

Block IV: MSME Registration and Promotion

Unit 11: MSME Registration Procedures; MUDRA Loan; Start-up India Initiatives.

Unit 12: Make in India Campaign and Institutional Finance to Entrepreneurs.

Unit 13: MSME and Economic Development — Linkages and Contributions.

Unit 14: Institutional Support for Small and Medium Enterprises — SIDBI, NSIC, DICs, NABARD,
and Others

Block V: International Entrepreneurship

Unit 15: Export Business Registration and Procedures.

Unit 16: Intellectual Property Protection — Patents, Trademarks, and Copyrights (Importance for
Start-ups).

Unit 17: Legal Acts Governing Business in India — Overview of Key Laws Affecting Entrepreneurs.
Unit 18: International Entrepreneurship — Opportunities, Challenges, and Export Documentation in
India.

Books Recommended/Suggested Reading:

1. Drucker, P. (1985) Innovation and Entrepreneurship. New Delhi: East-West Press (P) Ltd.

2. Holt, D.H. (1992) Entrepreneurship: New Venture Creation. New Delhi: Prentice Hall.

3. Hisrich, R.D. and Peters, M.P. (1998) Entrepreneurship: Starting, Developing and Managing
a New Enterprise. New Delhi: Prentice Hall.

4. Desai, V. (2002) Small Scale Industries and Entrepreneurship. Mumbai: Himalaya Publishing
House.

5. Gupta, C.B. and Srinivasan, N.P. (1992) Entrepreneurial Development in India. New Delhi:
Sultan Chand & Sons.

6. Pareek, U. and Venkateswara Rao, T. (1978) Developing Entrepreneurship: A Handbook on

Learning Systems. New Delhi: Learning Systems.
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Course Name: Business Environment

Course Code: MGO-6202 Credits: 4

Course Objective: To analyze the overall business environment and evaluate its various components

in business decision making.

Course Learning Outcome: At the end of the course student would be able to;

Visualize various environmental factors that affect business.
Diagnose impact of various governmental policies on Business.
Evaluate impact of socio-cultural environment on Business.

Elaborate impact of political-legal environment on Business.

A o

Identify role of multilateral institutions in facilitating world trade.

Syllabus
Block I: Theoretical Framework of Business Environment
Unit 1: Concept, Significance, of Business Environment.
Unit 2: Nature, Elements & Dimensions.

Unit 3: Environmental Scanning and Monitoring.

Block II: Economic Environment of Business

Unit 4: Significance and Elements; Economic Systems; Economic planning in India; Government
Policies- Industrial.

Unit 5: Fiscal, Monetary, EXIM; Public Sector and economic development; Development banks and
its relevance to Indian business.

Unit 6: Economic Reforms, Liberalization and structural adjustment programmes.

Unit 7: Regulation of Financial Markets, SEBI.

Block III: Political and Legal Environment of Business

Unit 8: Critical elements; Government and business.

Unit 9: Changing dimensions of political and legal environment in India.
Unit 10: MRTP Act, Competition Act, FEMA and licensing policy.

Unit 11: Consumer Protection Act.
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Block IV: Socio-cultural Environment
Unit 12: Social institutions, systems, values, attitudes, groups, etc.
Unit 13: Dualism in Indian society and problems of uneven income distribution.

Unit 14: Rural sector in India; Social Responsibility of Business; Consumerism in India.

Block V: International and Technological Environment

Unit 15: Multinational Corporations; Foreign collaborations and Indian business; NRIs and
Corporate sector

Unit 16: International Economic Institutions- WTO, World Bank, IMF and their importance to India;
Foreign trade Policies;

Unit 17: Impact of Rupee devaluation; Technological environment in India; Policy on research and
development

Unit 18: Intellectual Property Rights; Technology transfer.

Books Recommended/Suggested Reading:

1. Adhikari, M. (2000) Economic Environment of Business. New Delhi: Sultan Chand & Sons.

2. Alagh, Y.K. (1991) Indian Development: Planning and Policy. New Delhi: Vikas Publishing
House.

3. Aswathappa, K. (2001) Legal Environment of Business. Mumbai: Himalaya Publishing
House.

4. Chakravarty, S. (1987) Development Planning. New Delhi: Oxford University Press.

5. Ghosh, B. (1998) Economic Environment of Business. New Delhi: Vikas Publishing House.
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Course Name: Research Methodology
Course Code: MGO-6203 Credits: 4

Course Objectives: The objectives of this course are-
To familiarize students with basic of research, research process and enable the participants in

conducting research work and formulating research synopsis and report.

Course Learning Outcome: At the end of the course student would be able to;

1. Elaborate various concepts related to Research.
2. Enumerate various kinds of research design & process
3. Develop adequate knowledge on measurement & scaling techniques as well as the

quantitative data analysis.

4. Demonstrate various techniques of data analysis-and hypothesis testing procedures.
5. Articulate appropriate research ethics for doing meaningful research.
Syllabus

Block I: Research Formulation
Unit 1: Introduction, meaning of research.
Unit 2: Types, Role of research in important area and Process of Research.

Unit 3: Defining research Problems, Hypothesis Formulation.

Block II: Research Elaborated

Unit 4: Research Design, Research plan.

Unit 5: Concept of sample, Sample size, Various types of sampling techniques.
Unit 6: Types of Data and Methods of its Collection; Questionnaire Design.

Unit 7: Precautions in preparation of questionnaire, Measurement scales.

Block ITI: Data Analysis and Interpretation-1
Unit 8: Processing and Analysis of Data by application of statistical tools.
Unit 9: Various kinds of charts and diagrams used in data analyses.

Unit 10: Application of Data Analysis.

Block IV: Data Analysis and Interpretation-2
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Unit 11: Hypothesis Testing (F-test, ANOVA, Chi —square test, t-test).

Unit 12: Multivariate Statistical techniques- Multiple regression, discriminate analysis.

Unit 13: Factor analysis, Multivariate analysis of variance.

Unit 14: Conjoint analysis, Cluster analysis, Multidimensional Scaling, Role of computer in research,

Excel- A tool for statistical analysis, SPSS, Interpretation and conclusion.

Block V: Report Writing

Unit 15: Report Writing, Significance of report writing, Steps in report writing,

Unit 16: Layout of research report, Types of reports; Appendices;

Unit 17: Bibliography, Characteristics of a good report; Precautions for report writing

Unit 18: Ethics in business research.

Books Recommended/Suggested Reading:

1. Kothari, C.R. (2004) Research Methodology: Methods and Techniques. New Delhi: New Age
International Publishers.

2. Panneerselvam, R. (2004) Research Methodology. New Delhi: PHI Learning Pvt. Ltd.

3. Cooper, D.R. and Schindler, P.S. (2006) Business Research Methods. New Delhi: Tata
McGraw-Hill.

4. Taylor, B., Sinha, G. and Ghoshal, T. (2006) Research Methodology: A Guide for Researchers
in Management and Social Sciences. New Delhi: PHI Learning Pvt. Ltd.
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Course Name: Human Resource Management

Course Code: MGO-6205 Credits: 4

Course Objective: The objective of the course is to familiarize the students about the different

aspects of managing people in the organizations from the stage of acquisition to development and

retention.

Course Learning Outcome: At the end of the course student would be able to:

1.
2.

Elaborate HRM and the role of HRM in effective business administration.

Identify the role that HRM has to play in manpower planning, job analysis and forecast
the human resource requirements.

Explain role of recruitment and selection in relation to the organization’s business and
HRM objectives.

Identify job-based compensation scheme and performance management system and
appraisals.

Visualize emerging horizons of HRM and also enduring international HRM, e-HRM,

HRIS.

Syllabus

Block I: Introduction

Unit 1: Conceptual foundations; Human aspect of management; Human resource Management-

concept, scope and importance;

Unit 2: Competencies of HR manager- employer branding and competency mapping;

Unit 3: Changing role of HRM- workforce diversity, Technological change, restructuring and

rightsizing, empowerment; TQM.

Unit 4: Management of ethics.

Block IT: Human Resource Planning, Job Analysis, and Job Design

Unit 5: Assessing human resource requirements; Human resource forecasting.

Unit 6: Work load analysis; Job analysis; Job description and specifications.

Unit 7: Job design; Job characteristic approach to job design.

Block III- Recruitment, Selection, Training, and Development

Unit 8: Factors affecting recruitment; Sources of recruitment (internal and external);

Unit 9: Basic selection model; Psychological tests for selection; Interviewing; Placement and
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induction;
Unit 10: Job changes- Transfers, Promotions, and Separations;
Unit 11: An overview of training and development; Emerging trends in recruitment, selection, and

development.

Block IV- Compensation Management, Performance Appraisal, and Audit

Unit 12: Compensation Management- Job evaluation, base compensation and supplementary
compensation;

Unit 13: Innovations in compensation management- Pay band system, ESOP; Performance
appraisal- concept, traditional and modern methods-

Unit 14: MBO, 360degree appraisal, 720degree appraisal, behaviorally anchored rating scale,

balanced scorecard; Potential appraisal.

Block V- Emerging Horizons of HRM

Unit 15: International HRM, challenges of international HR managers; Green HRM; E-HRM; HRIS
(Human Resource Information System);

Unit 16: Human resource audit;

Unit 17: Contemporary issues in human resource management

Unit 18: Moonlighting phenomenon, employee engagement, flexi timing, psychological contract,

managing protean career, layoffs.

Books Recommended/Suggested Reading:

1. Aswathappa, K. (2023) Human Resource Management: Text and Cases. 9th ed. New
Delhi: McGraw Hill Education.

2. Rao, V.S.P. (2017) Human Resource Management: Text and Cases. 3rd ed. New Delhi:
Excel Books.

3. Decenzo, D.A., Robbins, S.P. & Verhulst, S.L. (2020) Fundamentals of Human Resource
Management. 13th ed. Hoboken, NJ: John Wiley & Sons.

4. Gupta, C.B. (2019) Human Resource Management. New Delhi: Sultan Chand & Sons.

5. Subba Rao, P. (2016) Personnel and Human Resource Management: Text and Cases. New

Delhi: Himalaya Publishing House.
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Course Name: Tourism and Hospitality Management

Course Code: MGO-6206 Credits: 4

Course Objectives: The course aims to provide learners with a comprehensive understanding of the
tourism and hospitality sectors as dynamic and interrelated components of the global service industry.
It introduces foundational concepts, operational frameworks, and management principles that govern

tourism systems and hospitality enterprises.

Course Learning Outcome: At the end of the course student would be able to:

1. Explain the meaning, nature, and scope of tourism and hospitality.

2. Identify and analyze major tourism resources, products, and emerging forms of tourism
such as rural, medical, and MICE, with an emphasis on sustainability and responsible
travel.

3. Apply operational knowledge of hospitality functions — front office, housekeeping, and
food & beverage management — to real-world service environments.

4. Demonstrate understanding of travel agency operations, tour planning, and hospitality
marketing strategies, including digital promotion and customer engagement.

5. Develop and evaluate entrepreneurial and financial strategies for managing tourism and
hospitality enterprises effectively, aligning profitability with ethical and sustainable

practices.

Syllabus
Block I: Fundamentals of Tourism and Hospitality
Unit 1: Introduction to Tourism — Meaning, Definition, Nature and Scope.
Unit 2: Evolution and Growth of Tourism Industry — Global and Indian Context.
Unit 3: Components and Types of Tourism — Leisure, Business, Adventure, Religious and Health.

Unit 4: Concept and Nature of Hospitality — Evolution of the Hotel Industry.

Block II: Tourism Resources and Products

Unit 5: Tourism Geography of India — Major Natural and Cultural Attractions.
Unit 6: Heritage, Pilgrimage and Eco-Tourism Resources in India.

Unit 7: Tourism Products — Concepts, Classification and Characteristics.

Unit 8: Emerging Tourism Products — Rural, Wellness, Medical and MICE Tourism.
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Block ITI: Hospitality Operations and Management

Unit 9: Front Office Operations — Functions, Guest Cycle and Reservation Procedures.

Unit 10: Housekeeping Operations — Cleaning Science, Linen Management and Supervision.
Unit 11: Food and Beverage Service — Meal Planning, Service Styles and Restaurant Operations.

Unit 12: Human Resource Management in Hospitality — Recruitment, Training and Motivation.

Block IV: Tourism Business and Marketing

Unit 13: Travel Agency and Tour Operations — Functions, Documentation and Itinerary Planning.
Unit 14: Tourism and Hospitality Marketing — Concepts, Strategies and Digital Promotion.

Unit 15: Entrepreneurship and Financial Management in Tourism — Costing, Pricing and Business

Plan.

Block V: Contemporary Issues and Sustainable Practices

Unit 16: Sustainable Tourism and Responsible Travel.

Unit 17: ICT and E-Tourism — Technology Applications in Tourism and Hospitality.
Unit 18: Policy, Planning and Emerging Trends in Tourism and Hospitality.

Books Recommended/Suggested Reading:

Holloway, J. C. (2020). The Business of Tourism. Pearson Education.

Walker, J. R. (2021). Introduction to Hospitality Management. Pearson.
Page, S. J. (2019). Tourism Management: An Introduction. Routledge.

b=

Chakraborty, B. &amp; Ghosh, S. (2020). Tourism and Hospitality: Concepts and Practices.
Oxford University Press India.

5. Practices. Bhatia, A. K. (2018). Tourism Development: Principles and Practices. Sterling
Publishers, New Delhi.
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Semester-I11

Course Name: Strategic Management

Course Code: MGO-7101 Credits: 4

Course Objective: To expose students to various perspectives and concepts in the field of Strategic

Management. The course would enable the students to understand the principles of strategy,

formulation, implementation and control in organizations.

Course Learning Outcome: At the end of the course student would be able to

1. Elaborate the basic concepts and principles of strategic.

2. Identify organizational strategies that will be effective in dynamic business environment.

3. Demonstrate effective application of concepts, tools & techniques to practical situations for

diagnosing and solving organizational problems.
4. Acquire capability of making own decisions in dynamic business landscape

5. Visualize various strategies for managing global competition.

Syllabus
Block I: Strategy-Introduction
Unit 1: Concept, Levels at which strategy operates; Approaches to strategic decision making;
Mission and Purpose.
Unit 2: Objectives and Goals; Strategic Business Units (SBUs).
Unit 3: Environmental Analysis & Diagnosis: Environment and its components.
Unit 4: Environmental Scanning & Appraisal; Organizational Appraisal; Strategic Advantage

Analysis and Diagnosis.

Block II: Strategy and Structure
Unit 5: Structural considerations, Structures for strategies; Organizational design and change.
Unit 6: Functional Strategies-Marketing, Production& Operations, Personnel.

Unit 7: Financial, R&D plans and policies.

Block III: Strategy Formulation and Choice of Alternatives
Unit 8: Strategies- modernization, diversification, integration.

Unit 9: Merger, take-over and joint strategies.
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Unit 10: Turnaround, divestment and liquidation strategies;
Unit 11: Process of strategic choice, competitor and SWOT analysis;
Unit 12: Factors affecting; Generic competitive strategies- cost leadership, differentiation, focus,

value chain analysis.

Block IV: Strategy Implementation
Unit 13: Inter-relationship between formulation and implementation.
Unit 14: Issues in strategy implementation; Resource allocation.

Unit 15: Strategy Evaluation & Control: Overview and Techniques.

Block V: Global Issues in Strategic Management
Unit 16: Global challenges, Advantages & Disadvantages of international operations.
Unit 17: Communication differences across countries, worldwide tax rates & their impact.

Unit 18: Participation of international institutions for international business.

Books Recommended/Suggested Reading:

1. Wheelen, T.L. & Hunger, J.D. (2018) Strategic Management and Business Policy:
Globalization, Innovation and Sustainability. 15th ed. Harlow: Pearson Education.

2. Johnson, G., Whittington, R., Scholes, K., Angwin, D. & Regnér, P. (2020) Exploring
Strategy: Text and Cases. 12th ed. Harlow: Pearson Education.

3. Kazmi, A. (2019) Strategic Management and Business Policy. 4th ed. New Delhi: McGraw
Hill Education.

4. Azhar Kazmi & Satish Kumar (2015) Strategic Management and Business Policy. 3rd ed.
New Delhi: Tata McGraw Hill Education.

5. David, F.R. & David, F.R. (2017) Strategic Management: Concepts and Cases. 16th ed.

Harlow: Pearson Education.
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Course Name: Organizational Behavior

Course Code: MGO-7102 Credits: 4

Course Objective: The objective of the course is to enable students to develop a theoretical

understanding about organization structure and its behavior over time. ~ The course will also make

them capable of realizing the competitiveness for firms.

Course Learning Outcome: At the end of the course student would be able to:

1.

Understand the concepts of organizational behaviour and its relation with business
management.

Explain concepts of individual behaviour i.e. perception, attitude etc.

Demonstrate process involved in group behaviour i.e. group dynamics, group decision making
etc.

Describe the methods of leadership of a successful business owner/ manager.

Explain the organization system and process for smooth business operations.

Syllabus

Block- I- Introduction

Unit 1: Emergence of organizational behavior.

Unit 2: Management and OB; Hawthorne studies and human relations school.

Unit 3: Challenges and opportunities for organizational behavior.

Unit 4: Positive organizational behaviour.

Block- II- Individual Behavior

Unit 5: Foundations of individual behavior; Perception; Attribution.

Unit 6: Personality; Attitude; Learning and Values.

Unit 7: Motivation — theoretical and practical dimension.

Unit 8: Various theories of motivation.

Block- III- Group Behavior

Unit 9: Group dynamics; Cohesiveness and productivity.

Unit 10: Group decision making; managing organizational conflict.

Unit 11: Managing misbehavior at work.
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Block- IV- Leadership

Unit 12: Influence, Power and Politics.

Unit 13: Leadership.

Unit 14: Theoretical and practical dimension.

Unit 15: Various theories of Leadrship.

Block- V- Organization System & Processes
Unit 16: Organization Structure — foundation and types.
Unit 17: Climate and Ethos.

Unit 18: Communication; Organizational effectiveness & performance, managing change.

Books Recommended/Suggested Reading:

1. Robbins, S.P. & Judge, T.A. (2019) Organizational Behavior. 18th ed. Harlow: Pearson
Education.

2. Pareek, U. (2018) Understanding Organizational Behaviour. 4th ed. New Delhi: Oxford
University Press.

3. Aswathappa, K. (2019) Organizational Behaviour: Text, Cases and Games. 10th ed. New
Delhi: Himalaya Publishing House.

4. Singh, K. (2018) Organizational Behaviour: Text and Cases. 4th ed. New Delhi: Pearson
Education India.

5. Nelson, D.L. & Quick, J.C. (2019) Organizational Behavior: Science, the Real World, and
You. 10th ed. Boston: Cengage Learning.
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Course Title: Tourism Products of India

Course Code: MGO-7165 Credits: 4

Course Objectives: This course aims to Familiarize learners with the natural, cultural, historical, and
architectural tourism resources of India. Provide an understanding of the interrelationship between
geography, environment, and tourism. Examine the diverse tourism products and their significance
in India’s tourism development. Explore emerging forms of tourism and sustainable resource

utilization. Develop skills to identify, conserve, and promote tourism resources responsibly.

Course Learning Outcomes: After completing this course, learners will be able to:

1. Describe the major natural and cultural tourism resources of India.

2 Analyze the role of geography and climate in tourism development.

3. Appreciate India’s cultural heritage and its contribution to tourism.

4 Identify major tourist circuits and emerging tourism forms.

5 Evaluate strategies for sustainable utilization and management of tourism resources.

Syllabus
Block I: Introduction to Tourism Products
Unit 1: Tourism — Meaning, Nature, Scope and Significance; Concept of Tourism Products.
Unit 2: Classification and Characteristics of Tourism Products — Tangible and Intangible.
Unit 3: Typology of Tourism Products — Natural, Cultural, and Man-made.

Unit 4: Emerging Trends in Tourism Products — Niche, Experiential, and Sustainable Tourism.

Block II: Natural Tourism Products of India

Unit 5: Mountains, Hills, and Hill Stations — Major Mountainous Destinations in India.

Unit 6: Beaches, Islands, and Coastal Tourism — Goa, Andaman, Nicobar, and Kerala Coasts.
Unit 7: Forests, National Parks, and Wildlife Sanctuaries — Ecotourism and Conservation.

Unit 8: Deserts, Rivers, and Water-Based Tourism — Thar Desert, River Cruises, and Backwaters.

Block III: Cultural and Heritage Tourism Products

Unit 9: Heritage Tourism — World Heritage Sites in India (UNESCO).

Unit 10: Religious and Pilgrimage Tourism — Hindu, Buddhist, Jain, Sikh, Islamic, and Christian
Sites.
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Unit 11: Art, Architecture, and Museums — Indian Paintings, Sculptures, Handicrafts, and
Archaeological Museums.

Unit 12: Fairs, Festivals, and Performing Arts — Cultural Expressions as Tourism Attractions.

Block IV: Socio-Cultural and Modern Tourism Products

Unit 13: Rural, Village, and Tribal Tourism — Community-based Tourism Initiatives.

Unit 14: Urban Tourism — Metro Cities as Tourism Products (Delhi, Mumbai, Kolkata, Chennai,
Bengaluru).

Unit 15: Culinary and Wellness Tourism — Ayurveda, Yoga, and Indian Cuisine as Tourism Products.

Unit 16: Film, Sports, and Event Tourism — Role of Media and Mega Events in Destination Branding.

Block V: Emerging and Contemporary Tourism Products
Unit 17: Adventure Tourism — Land, Water, and Air-based Adventure Activities
Unit 18: New Dimensions — Ecotourism, Agri-tourism, Cruise Tourism, MICE and Medical Tourism

in India

Books Recommended/Suggested Reading:

1. Bhatia, A. K. (2011). Tourism Development: Principles and Practices. Sterling Publishers,
New Delhi.

2. Negi, J. (2019). Tourism Resources of India. Gitanjali Publishing House, New Delhi.

3. Gupta, S. P. (2018). Cultural Tourism in India: Theory and Practice. Indraprastha Museum
Publications.

4. Singh, S., Kaur, J., &amp; Singh, S. (2020). Tourism and Environment: Issues and
Challenges. Kanishka Publishers.

5. Government of India (2022). Incredible India Tourism Statistics. Ministry of Tourism,

New Delhi.
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Course Title: Legal Aspects of Tourism and Hospitality Management
Course Code: MGO-7166 Credit: 4

Course Objectives: This course aims to develop understanding of the Indian legal framework
affecting business, tourism, and hospitality operations. Familiarize learners with company law,
contract law, consumer protection, and environmental legislation. Examine laws governing
accommodation, travel, and tour operations in India. Explain the legal provisions related to
citizenship, foreigner registration, and travel documentation. Promote awareness of environmental

and safety laws to ensure ethical and sustainable tourism.

Course Learning Outcomes: After completing this course, learners will be able to:

1. Interpret fundamental legal principles relevant to the tourism and hospitality sectors.
2 Explain the procedures for company registration and business compliance.

3. Apply contract and consumer protection laws in hospitality and tourism services.

4, Evaluate laws related to travel, accommodation, and tour operations.

5 Understand environmental and safety legislations governing tourism activities.

Syllabus
Block I: Introduction to Law and Business Framework
Unit 1: Law and Society: Meaning, nature, and importance of law, Relationship between law and

society, Sources of Indian law — Constitution, customs, legislation, judicial decisions.

Unit 2: Branches of Law and Legal Systems: Civil, criminal, commercial, industrial, and
environmental laws, Scope of business and commercial law in India, Relevance of law in tourism and
hospitality enterprises.

Unit 3: Company Law: Concepts and Incorporation: Meaning and nature of a company, Basic
principles of company law, Registration and incorporation procedures under the Companies Act,
2013.

Unit 4: Types and Administration of Companies: Classification of companies: private, public,
government, and multinational, Management and board of directors, Company meetings: types,

administration, and procedures, Winding up of companies.

Block II: Contractual and Consumer Laws
Unit 5: General Principles of Contract Act, 1872: Meaning and definition of a contract, Essential

elements of a valid contract, Offer, acceptance, consideration, and free consent
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Unit 6: Performance, Breach, and Remedies, Performance and discharge of contract, Consequences
of breach, Legal remedies for breach of contract

Unit 7: Special Contracts: Contract of indemnity and guarantee, Contract of bailment and pledge,
Law of agency — rights and duties of agents and principals

Unit 8: Consumer Protection Framework: Overview of Consumer Protection Act, 1986 and
Consumer Protection Act, 2019, Consumer rights and redressal mechanisms, Case laws relating to

tourism and hospitality

Block III: Legal Aspects of Tourism and Hospitality Operations

Unit 9: Laws Relating to Accommodation and Hotel Operations, Licensing and registration of hotels,
lodges, and restaurants, Hotel-guest relationship and liabilities, Laws governing food safety and
hygiene

Unit 10: Laws Relating to Travel Agencies and Tour Operators: Registration and recognition under
Ministry of Tourism, Legal obligations and liabilities, Package tour regulations and cancellation
policies

Unit 11: Transport and Aviation Laws: Laws relating to airlines, airways, and civil aviation, Rights
and liabilities of carriers, Surface transport laws and motor vehicle regulations

Unit 12: Recreational and Adventure Tourism Laws: Legal provisions for rafting, paragliding,
trekking, heli-skiing, angling, etc., IMF rules for mountain expeditions, Insurance and risk

management for adventure tourism

Block IV: Citizenship, Foreigner Regulations and Documentation

Unit 13: Citizenship and Travel Documentation: Citizenship provisions under the Constitution of
India, Passport Act 1967 — procedures and types of passports, Visa types and travel insurance
requirements

Unit 14: Foreigners Registration and Exchange Regulations: Foreigners Registration Act and
Foreigners Order, FEMA (Foreign Exchange Management Act, 1999), RBI guidelines for foreign
currency and tourism transactions

Unit 15: Customs Regulations and Special Permits: Customs laws and import/export rules for
tourists, Permits for restricted and protected areas, Permits related to monasteries and border regions

for foreign tourists

Block V: Environmental, Safety, and Tourist Legislation

Unit 16: Environmental and Forest Laws: Environment (Protection) Act, 1986, Environment
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(Protection) Rules, EIA guidelines, Forest Act, 1927 and Forest (Conservation) Act, 1980

Unit 17: Wildlife, Heritage, and Safety Regulations: Wildlife (Protection) Act, 1972, Prevention of
Food Adulteration Act, 1954, Tourist safety measures and role of Tourist Police, Safety and security
of tourists in India

Unit 18: Constitutional and Policy Framework for Tourism Development: Place of tourism in the
Indian Constitution, Need for tourism legislation and regulation, Suggestions to improve tourism law

and governance in India, Major Indian Laws.

Books Recommended/Suggested Reading:
1. Kapoor, N. D. (2020). Elements of Business Law. Sultan Chand & Sons, New Delhi.
2 Gogna, P. P. S. (2019). A Textbook of Company Law. S. Chand & Company, New Delhi.
3. Tulsian, P. C., & Tulsian, Bharat. (2022). Business Law. McGraw Hill Education, New Delhi.
4 Gulshan, S. S., & Kapoor, G. K. (2017). Business Law Including Company Law. New Age
International Publishers, New Delhi.
5. Ministry of Environment, Forest and Climate Change. (2018). Environment (Protection) Act,
1986 and Related Rules and Notifications. Mo EFCC, New Delhi.

36



Course Title: Food and Beverage Management

Course Code: MGO-7167 Credit: 4

Course Objectives: This course aims to build a comprehensive understanding of the structure,

operations, and managerial functions involved in food and beverage (F&B) management within the

hospitality industry. It introduces the principles of menu planning, design, costing, and pricing as

central tools for operational efficiency and marketing strategy.

Course Learning Outcomes: After completing this course, learners will be able to:

1.

Understand the role, scope, and importance of F&B management within the hospitality
ecosystem.

Analyze organizational structures and apply management functions—planning, organizing,
directing, and controlling—to F&B operations.

Design and evaluate menus using engineering, pricing, and costing techniques to enhance
profitability and market appeal.

Implement purchasing, inventory, and production control systems to reduce wastage and
optimize resources.

Supervise daily operations, maintain quality assurance standards, and ensure guest satisfaction

through effective service delivery.

Syllabus

Block I: Introduction to Food and Beverage Management

Unit 1: Introduction to F&B Management: Definition, scope, and importance, Role of F&B in the

hospitality industry, Functions and responsibilities of the F&B manager

Unit 2: Organization of F&B Operations: Organizational hierarchy in F&B departments, Job

descriptions and interdepartmental coordination, Communication and workflow in F&B

Unit 3: Functions of Management Applied to F&B: Planning, organizing, staffing, directing,

controlling, Decision-making and leadership styles in F&B management

Unit 4: Types of F&B Operations: Commercial and non-commercial catering, Institutional,

industrial, and specialty F&B services

Block IT: Menu Planning and Design

Unit 5: Menu Planning Principles: Objectives and importance of menu planning, Factors affecting

37



menu planning (cost, clientele, seasonality)

Unit 6: Menu Design and Layout: Menu structure and sequence, Layout, presentation, and visual
appeal, Use of digital menus and technology

Unit 7: Menu Engineering and Analysis: Concept of menu engineering matrix (Stars, Dogs,
Plowhorses, Puzzles), Contribution margin and popularity index, Menu performance evaluation
Unit 8: Menu Pricing and Costing: Pricing methods (cost-plus, demand-based, competition-based),

Profit margins and pricing psychology, Menu mix and profitability

Block III: Food and Beverage Control System

Unit 9: Purchasing and Receiving Controls: Standard purchase specifications, Receiving procedures,
documentation, and storage methods, Supplier selection and evaluation

Unit 10: Inventory and Stock Control: Importance of stock control, Stock-taking methods and
valuation (FIFO, LIFO), Par stock levels and reorder systems

Unit 11: Production and Portion Control: Standard recipes and yield testing, Portion control tools and
techniques, Minimizing food waste and pilferage

Unit 12: Sales and Cost Control

Block IV: Operations, Supervision, and Quality Management

Unit 13: Planning and Supervising F&B Operations: Outlet planning and design considerations,
Staffing and duty rosters, Daily operations and guest service supervision

Unit 14: Quality Assurance and Guest Satisfaction: Quality standards and benchmarking in F&B
service, Guest feedback and service recovery, Hygiene and sanitation standards

Unit 15: Leadership, Motivation, and Teamwork: Supervisory skills and staff training, Motivation

theories and practical application in F&B, Handling conflicts and ensuring team performance

Block V: Marketing, Financial, and Contemporary Issues in F&B

Unit 16: Marketing and Sales Promotion in F&B: Marketing mix (7Ps) in hospitality context,
advertising, sales promotion, and PR strategies, Use of social media and influencer marketing

Unit 17: Financial Management and Budgeting: Preparation of operating and departmental budgets,
Forecasting sales and revenue management, Break-even analysis and variance analysis

Unit 18: Emerging Trends and Sustainability in F&B: Current trends: cloud kitchens, online delivery,
fusion cuisine, Sustainable practices: waste reduction, local sourcing, Technological innovations

(POS, Al, automation in service)
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Books Recommended/Suggested Reading:

1. Davis, B., Lockwood, A., Alcott, P., & Pantelidis, I. (2018). Food and Beverage Management
(6th ed.). Routledge.

2. Lillicrap, D., Cousins, J., & Smith, R. (2019). Food and Beverage Service (10th ed.). Hodder
Education.

3. Jones, P. (2019). Introduction to Hospitality Operations: An Indispensable Guide to the
Industry (4th ed.). Routledge.

4. Kotas, R., & Jayawardena, C. (2016). Hospitality Management: Principles and Practices.
Routledge.

5. Ninemeier, J. D., & Hayes, D. K. (2020). Restaurant Operations Management: Principles and

Practices. Pearson Education.
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Course Title: Hotel Facility Management
Course Code: MGO-7168 Credit: 4

Course Objectives: This course is designed to provide a comprehensive understanding of facilities
planning, design, development, and management in the hospitality industry. It introduces students to
the principles of facility layout, operational flow, and the strategic role of physical design in

enhancing service efficiency, guest satisfaction, and profitability.

Course Learning Outcomes: After completing this course, learners will be able to:

1. Explain the fundamental principles, objectives, and scope of facility planning and
management within hospitality operations, emphasizing its role in operational efficiency and
profitability.

2. Analyze design philosophies, layout planning, and project development processes—including
feasibility studies, construction planning, and coordination among stakeholders—to support
successful facility development.

3. Evaluate organizational structures, ergonomic design principles, and departmental
coordination to enhance workplace productivity, safety, and sustainability.

4. Apply quantitative and spatial planning techniques to determine space requirements, design
functional areas, and optimize guest and service flows within hospitality facilities.

5. Integrate food and beverage layout planning, energy management systems, and preventive
maintenance strategies to ensure the operational longevity, environmental compliance, and

economic efficiency of hospitality properties.

Syllabus
Block I: Introduction to Facilities Planning and Management

Unit 1: Introduction to Facilities Planning: Meaning and importance of facility management in hotels,
Objectives and scope of facility planning, Relationship between design, operations, and profitability.
Unit 2: Design and Layout in Hospitality: Principles of design and layout, Flow process in hotel
operations, Relationship between layout and efficiency.

Unit 3: Planning Process and Concept Development: Steps in planning process, Developing concept
and feasibility analysis, Market positioning and branding through facility design.

Unit 4: Equipment and Space Requirements: Determining equipment needs, Space standards and

capacity planning, Balancing aesthetics and functionality.
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Block IT: Designing and Development of Hospitality Properties

Unit 5: Concept of Designing Hospitality Properties: Design philosophies and architectural styles,
Integration of theme, function, and customer experience.

Unit 6: Development Strategy and Project Planning: Feasibility study and investment appraisal,
Project life cycle: from idea to completion, Coordination between owner, architect, and contractor.
Unit 7: Brand Management and Asset Management: Hotel branding strategies, Role of asset
management in maintaining facility value, Preventive maintenance and life-cycle cost analysis.

Unit 8: Contracting and Construction Planning: Bidding and awarding contracts, Tender

documentation and legal compliance, Construction works planning and supervision.

Block I1I: Functional Organization and Facility Operations

Unit 9: Functional Planning in Hotels: Concepts of operational flow (guest, staff, materials), Planning
for guest comfort and staff productivity.

Unit 10: Organizational Functions and Departmental Coordination: Major and minor hotel
departments, Integration between front and back-of-the-house operations.

Unit 11: Workplace Design and Environment: Ergonomic design in hospitality workplaces, Health,
safety, and hygiene standards in facility management.

Unit 12: Material Handling and Equipment Selection: Types of materials handling systems,

Selection, installation, and maintenance of major and minor equipment.

Block I'V: Space Organization and Procedures

Unit 13: Space Requirements and Estimates: Standards for different hotel areas, Guestrooms,
kitchens, restaurants, and service zones

Unit 14: Calculation of Total Facility Size: Space analysis techniques, Methods for estimating total
facility area requirements,

Unit 15: Functional Area Design: Dining areas: layout and guest flow, Production and service areas:
efficiency and safety, Receiving, storage, and housekeeping areas

Unit 16: Coordination between Design and Operations, Linking operational needs with space

utilization, Role of facility manager during operations phase

Block V: Food and Beverage Layout and Maintenance Design
Unit 17: Food and Beverage Service Layouts: General restaurant and hotel food service layout,
Planning for buffet, banquet, and fine-dining setups, International dimensions and trends in F&amp;B

design

41



Unit 18: Specialized and Support Service Areas: Airline catering kitchen layout, In-plant cafeteria
planning and equipment selection, Maintenance systems and energy management in F&amp;B

operations

Books Recommended/Suggested Reading:

1. Ninemeier, J. D. & amp; Hayes, D. K. (2019). Hotel Operations Management. Pearson
Education.

2. Kasavana, M. L. &amp; Brooks, R. M. (2017). Managing Front Office Operations. AHLEI,
USA.

3. Raghubalan, G. &amp; Raghubalan, S. (2015). Hotel Housekeeping: Operations and
Management. Oxford University Press.

4. Singh, A. (2012). Facility Management in the Hospitality Industry. Kanishka Publishers, New
Delhi.

5. Jones, P. (2008). Handbook of Hospitality Operations and IT. Routledge.
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Semester-1V
Course Name: Ethics in Tourism and Hospitality

Course Code: MGO-7203 Credits: 4

Course Objective: The purpose of this course is to develop the understanding about the role of
corporations in society and boards” role in keeping oversight on the functioning of the company,

global developments in Governance and Corporate Citizenship.

Course Learning Outcome: At the end of the course student would be able to:

1. Elaborate various concepts of Ethics, morals and values to Students.

2. Enumerate basic understanding of various ethical theories and approaches

3. Identify impact of corporate governance on Business

4. Examine role of various board committees, their composition and responsibilities.
5. Visualize various ethical issues such as conflicts of interest and insider trading

Syllabus
Block I: Introduction to Ethics and Tourism Industry

Unit 1: Meaning, Nature and Scope of Ethics; Concept of Business and Professional Ethics.

Unit 2: Importance of Ethics in Tourism and Hospitality; Ethical Decision-Making Frameworks.
Unit 3: Core Values and Principles in Tourism and Hospitality Ethics — Integrity, Honesty, Fairness,
and Respect.

Unit 4: Role of Ethics in Sustainable Tourism Development.

Block II: Ethical Issues in Tourism Management

Unit 5: Ethics in Tourism Planning and Policy Making.

Unit 6: Ethical Dilemmas in Tour Operations and Travel Agencies.

Unit 7: Responsibilities of Tour Operators, Travel Agents, and Guides.

Unit 8: Ethics in Tourism Marketing and Promotion — Truth in Advertising, Customer Privacy, and

Transparency.

Block III: Ethics in Hospitality Operations
Unit 9: Ethical Practices in Hotel Management — Guest Relations, Safety, and Confidentiality.
Unit 10: Food and Beverage Ethics — Hygiene, Authenticity, and Responsible Sourcing.

Unit 11: Ethical Issues in Human Resource Management — Fair Wages, Diversity, and Equal
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Opportunity.
Unit 12: Ethics in Event Management and MICE Industry.

Block IV: Corporate Social Responsibility (CSR) and Sustainability

Unit 13: Concept and Importance of CSR in Tourism and Hospitality.

Unit 14: Sustainable Tourism Practices — Ecotourism, Responsible Travel, and Community
Development.

Unit 15: Environmental Ethics — Waste Management, Energy Conservation, and Carbon Footprint
Reduction.

Unit 16: Role of NGOs, Local Communities, and Government in Promoting Ethical Tourism.

Block V: Global Perspectives and Emerging Issues in Tourism Ethics
Unit 17: Global Codes of Ethics for Tourism — UNWTO, PATA, and WTTC Guidelines
Unit 18: Emerging Ethical Issues — Overtourism, Cultural Exploitation, Human Rights, and Digital

Ethics in Tourism
Books Recommended/Suggested Reading:

1. Fennell, D.A. (2019) Tourism Ethics. 2nd ed. Bristol: Channel View Publications.

2. Jamal, T. & Camargo, B.A. (2014) Ethics and Tourism. London: Routledge.

3. Holden, A. (2016) Environment and Tourism. 3rd ed. London: Routledge.

4. Kaul, R.N. (2017) Dynamics of Tourism — A Trilogy (Volume 3): Sustainable Tourism and
Ethics. New Delhi: Sterling Publishers.

5. Gupta, S.L. & Sethi, M. (2018) Corporate Social Responsibility and Business Ethics. New
Delhi: Kalyani Publishers.
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Course Name: Marketing of Services

Course Code: MGO-7212 Credits: 4

Course Objective: The purpose of this course is to familiarize the students with the role of Marketing

of Services.

Course Learning Outcome: At the end of the course student would be able to:
Explains the basic concepts about services.

Define the marketing mix in terms of service sector.

Expresses scales related service quality and productivity.

Identify various Strategies in services marketing.

ok =

Acquire knowledge of recent trends in marketing of services.

Syllabus
Block I: Introduction of Services Marketing

Unit 1: Concept, characteristics of services, service marketing triangle.
Unit 2: Purchase process of service marketing, challenges of services.
Unit 3: Goods V/S services marketing.

Unit 4: Consumer behaviour, positioning a service in Marketplace.

Block II: Service Delivery

Unit 5: Service product price mix, promotion and communication mix.
Unit 6: Place/ distribution of services people, Physical evidence.

Unit 7: Branding of services problem and solutions.

Unit 8: Options for Service Delivery.

Block III: Service quality and productivity

Unit 9: Improving service quality and productivity
Unit 10: Service quality GAP model, Benchmarking,
Unit 11: Measuring service quality

Unit 12: Defining productivity improving productivity

Block I'V: Strategies in services marketing
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Unit 13: International and global strategies in services marketing
Unit 14: Factors favoring transactional strategy,

Unit 15: Elements of transactional strategy

Block V: Recent trends in marketing of services
Unit 16: Recent trends in marketing of services
Unit 17: Ethics in service marketing

Unit 18: Unethical practices in service sector

Books Recommended/Suggested Reading:

1. Nargundkar, R. (2008) Services Marketing: Text and Cases. New Delhi: Tata McGraw-Hill.
Rao, K. (2011) Services Marketing. New Delhi: Pearson Education.

Verma, H.V. (2008) Marketing of Services. New Delhi: Global Business Press.

Verma, H.V. (2012) Services Marketing: Text and Cases. New Delhi: Pearson Education.

el
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Course Title: Tourism Planning and Development

Course Code: MGO-7265 Credit: 4

Course Objective: The course aims to provide students with a comprehensive understanding of the
concepts, principles, and processes involved in tourism planning and development. It focuses on the
systematic approach to planning tourism destinations, infrastructure, and facilities to ensure

sustainable and balanced growth.
Course Learning Outcomes: After completing this course, learners will be able to:

1. Explain the key concepts, principles, and significance of tourism planning and development
in achieving sustainable tourism growth.

2. Analyze the role of various stakeholders—government, private sector, and local
communities—in the tourism planning process.

3. Evaluate different models, approaches, and strategies used for tourism development at
regional, national, and international levels.

4. Assess the economic, social, cultural, and environmental impacts of tourism development
projects.

5. Design effective and sustainable tourism plans and policies that align with destination

management and community development goals.

Syllabus
Block I: Fundamentals and Principles of Tourism Planning
Unit 1: Meaning, Nature, and Importance of Tourism Planning.
Unit 2: Objectives, Components, and Levels of Tourism Planning.
Unit 3: Principles of Tourism Planning — Integration, Sustainability, and Community Participation.

Unit 4: Tourism Planning Process — Steps, Techniques, and Approaches.

Block II: Tourism Development Framework

Unit 5: Concept and Scope of Tourism Development.

Unit 6: Models and Theories of Tourism Development — Butler’s Life Cycle, Boullon’s Model, and
Leiper’s System.

Unit 7: Role of Stakeholders in Tourism Development — Public, Private, and Community.
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Unit 8: Infrastructure and Superstructure Development in Tourism.

Block III: Tourism Policy and Institutional Support

Unit 9: Tourism Policy — Concept, Need, and Objectives.

Unit 10: National and State Tourism Policies in India.

Unit 11: Role of International and National Organizations — UNWTO, WTTC, IATA, MOT, ITDC,
and State Tourism Boards.

Unit 12: Institutional and Legislative Framework for Tourism Development in India.

Block IV: Sustainable and Responsible Tourism Planning

Unit 13: Concept of Sustainable Tourism Development — Goals, Principles, and Practices.
Unit 14: Environmental Impact Assessment (EIA) in Tourism Projects.

Unit 15: Community-Based and Pro-Poor Tourism Development Models.

Unit 16: Responsible Tourism and Ethical Considerations in Planning.

Block V: Tourism Development in Practice and Future Perspectives
Unit 17: Destination Planning and Management — Urban, Rural, and Heritage Tourism.
Unit 18: Case Studies of Tourism Development in India — Kerala, Goa, Sikkim, and Rajasthan;

Emerging Trends and Challenges in Tourism Planning.

Books Recommended/Suggested Reading:

1. Inskeep, E. (1991) Tourism Planning: An Integrated and Sustainable Development Approach.
New York: Van Nostrand Reinhold.

2. Gunn, C.A. & Var, T. (2002) Tourism Planning: Basics, Concepts, Cases. 4th ed. New York:
Routledge.

3. Hall, C.M. (2008) Tourism Planning: Policies, Processes and Relationships. 2nd ed. Harlow:
Pearson Education.

4. Bhatia, A.K. (2021) Tourism Development: Principles and Practices. 5th ed. New Delhi:
Sterling Publishers.

5. Goeldner, C.R. & Ritchie, J.R.B. (2012) Tourism: Principles, Practices, Philosophies. 12th
ed. Hoboken: John Wiley & Sons.
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Course Title: DESTINATION MANAGEMENT
Course Code: MGO-7266 Credit: 4

Course Objectives: The primary objective of this course is to develop a comprehensive
understanding of destination management as a strategic, operational, and sustainable component of

the tourism system.

Course Learning Outcomes: After completing this course, learners will be able to:
1. Understand and explain the meaning, nature, and scope of destination management, including
stakeholder roles and influencing factors shaping destination performance.
2. Analyze and apply destination management functions—planning, segmentation, marketing,

and governance—through frameworks like DMS and destination competitiveness models.

3. Evaluate sustainable and responsible tourism approaches, including eco-tourism, rural
tourism, and community-based tourism, to balance environmental, economic, and social
priorities.

4. Integrate recreation and leisure management concepts with destination planning to enhance
visitor experiences and promote sustainable utilization of resources.

5. Interpret and assess emerging trends, institutional mechanisms, and policy frameworks
supporting destination innovation, PPP-based development, and digital transformation for

long-term tourism sustainability.

Syllabus
Block I: Introduction to Destination Management
Unit 1: Meaning, Nature, and Scope of Destination Management: Definition and concept of
destination, Importance of destination management in tourism, Destination stakeholders and their
roles.
Unit 2: Factors Influencing Destination Management: Destination image and perception, Physical,
socio-cultural, economic, and political factors, Destination lifecycle and competitiveness.
Unit 3: Destination Segmentation and Selection Process: Segmentation of destinations, Destination
product portfolio, Destination selection criteria and tourist decision-making process.
Unit 4: Destination Management Systems (DMS) and Value of Tourism- Components of DMS, Use

of technology and information systems, Measuring the value and impacts of tourism.
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Block IT: Destination Integrated Services and Communication

Unit 5: Destination Management Functions and Planning Guidelines: Objectives and scope of
destination management functions, Steps in destination planning and implementation.

Unit 6: Destination Potential Assessment and Management Strategies: SWOT and resource mapping,
Carrying capacity analysis, Sustainable destination management strategies.

Unit 7: Destination Management Organizations (DMOs) and Innovations: Types and roles of DMOs,
Models of destination governance, Innovations and digital transformation in DM.

Unit 8: Destination Marketing Mix and Branding: 7Ps of destination marketing, Destination image

development, Branding perspectives and challenges.

Block III: Sustainable and Responsible Tourism Development

Unit 9: Concept and Principles of Sustainable Tourism: Meaning and objectives, Global perspectives
and frameworks, Role of UNWTO and national policies.

Unit 10: Sustainable Tourism Planning and Implementation: Approaches to sustainable tourism,
Environmental, social, and economic sustainability, Tools for monitoring sustainability.

Unit 11: Alternative and Responsible Tourism: Concepts of eco-tourism, rural tourism, and pro-poor
tourism, Community-based tourism initiatives, Case studies of responsible destinations.

Unit 12: Environmental Management and Waste Control: Waste management practices in tourism,

Energy efficiency and green practices, Certification and eco-labeling systems.

Block IV: Recreation and Leisure Management

Unit 13: Recreation and Leisure: An Overview: Meaning and importance of recreation in tourism,
Recreation theories and classification.

Unit 14: Recreation and Leisure Services: Recreation and leisure services in tourism destinations,
Linkages between recreation, tourism, and wellness.

Unit 15: Recreational Resources and Demand: Types of recreational resources, Recreational demand
and tourist motivation, Barriers to recreation participation.

Unit 16: Environmental Perspectives in Recreation: Environmental carrying capacity, Sustainable

management of recreational areas, Case examples from India and abroad.

Block V: Emerging Trends and Destination Development Policies
Unit 17: Institutional Support and Policy Framework: Public-Private Partnerships (PPP) in
destination development, National and regional tourism planning policies, Role of WTO and WTTC

in destination development.
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Unit 18: Urban and Rural Destination Planning: Role of civic bodies and town planning, Rural
tourism characteristics and challenges, Environmental Management Systems and Destination

Mapping (Practical Component).

Books Recommended/Suggested Reading:

1. Cooper, C., Fletcher, J., Gilbert, D., & Wanhill, S. (2018). Tourism: Principles and Practice.
Pearson Education.

2. Hall, C. M. (2008). Tourism Planning: Policies, Processes and Relationships. Pearson
Education.

3. Goeldner, C. R. & Ritchie, J. R. B. (2012). Tourism: Principles, Practices, Philosophies.
Wiley.

4. Sharma, J. K. (Ed.) (2009). Tourism Planning and Development: A New Perspective.
Kanishka Publishers, New Delhi.

5. Bhatia, A. K. (2011). Tourism Development: Principles and Practices. Sterling Publishers,
New Delhi.
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Course Title: Front Office and Housekeeping Management

Course Code: MGO-7267 Credit: 4

Course Objective: The course aims to provide an in-depth understanding of the hotel industry by
introducing students to its key operational areas — front office and housekeeping. It focuses on
familiarizing learners with the procedures involved in front office operations and guest handling from
arrival to departure, ensuring a smooth and professional guest experience. Additionally, the course
emphasizes the operational functions of the housekeeping department, including cleaning techniques

and maintenance practices used in hotels.
Course Learning Outcomes: After completing this course, learners will be able to:

1. Explain the structure, scope, and functions of front office and housekeeping departments, and
their role in enhancing guest experience.

2. Analyze the guest cycle and operational procedures related to reservation, registration, and
guest services using both manual and digital systems.

3. Apply scientific cleaning principles, linen and laundry management practices, and effective
coordination techniques between departments.

4. Implement supervisory control, staff management, budgeting, and documentation systems to
maintain efficiency and service quality.

5. Evaluate technological applications and sustainable trends in hotel operations for improved

productivity and environmental responsibility.

Syllabus
Block I: Introduction to Front Office and Housekeeping Operations
Unit 1: Introduction to the Hospitality Industry: Definition, scope, and evolution of the hotel industry,
Classification of hotels and departments in a hotel, Role of accommodation operations in guest
satisfaction.
Unit 2: Overview of Front Office and Housekeeping Departments: Importance and functions of each
department, Organizational structure and hierarchy, Coordination between front office and
housekeeping.
Unit 3: Layout and Design: Front office layout: reception, lobby, cashier, and back office,
Housekeeping layout: control desk, linen room, laundry, stores, Planning and space utilization.

Unit 4: Job Roles and Attributes of Staff: Job descriptions and specifications, Qualities, grooming
52



standards, and communication skills, Professional ethics and teamwork.

Block II: Front Office Operations and Guest Cycle

Unit 5: The Guest Cycle: Stages: pre-arrival, arrival, occupancy, departure, Activities and
documentation at each stage, Importance of guest history and follow-up.

Unit 6: Reservation Procedures: Sources and types of reservations, Systems and modes (manual,
computerized, online), Cancellation, amendments, and overbooking.

Unit 7: Registration and Check-in: Pre-registration activities, Registration records and guest
information, Handling group, VIP, and walk-in guests.

Unit 8: Guest Services and Communication: Concierge and bell desk services, Handling messages,

mail, luggage, and guest requests, Telephone etiquette and guest complaint handling.

Block ITI: Housekeeping Operations and Cleaning Science

Unit 9: Cleaning Science and Principles: Objectives and importance of cleaning, Types of soils and
cleaning methods, Cleaning schedules and frequency.

Unit 10: Cleaning Agents and Equipment: , Types, selection, and care of cleaning agents and tools,
Classification of equipment (manual, mechanical, electrical), Safety and maintenance.

Unit 11: Guest Room Cleaning Procedures: Cleaning of occupied, vacant, and check-out rooms,
Turn-down service and evening service, Room inspection and maintenance coordination.

Unit 12: Linen, Uniform, and Laundry Management: Types and selection of linen and fabrics, Linen

control, storage, and inventory, Laundry flow process and stain removal techniques.

Block IV: Coordination, Supervision, and Control Systems

Unit 13: Coordination between Front Office and Housekeeping: Importance of effective
communication, Room status codes and updating procedures, Handling room discrepancies and rush
arrivals.

Unit 14: Supervision and Staff Management: Duties of supervisors in both departments, Staff
scheduling, motivation, and training, Evaluation of performance and maintaining discipline.

Unit 15: Control and Record Keeping: Records maintained by front office and housekeeping,

Logbooks, reports, and checklists, Importance of documentation for smooth operations.

Block V: Financial, Technological, and Contemporary Aspects
Unit 16: Budgeting and Cost Control: Budget preparation in housekeeping and front office,

Controlling costs: labor, linen, supplies, energy, Forecasting and occupancy reports.
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Unit 17: Use of Technology: Property Management Systems (PMS) and Room Management
Software, Computerized reservation and billing, Digital communication and record systems.

Unit 18: Modern Trends and Sustainability: Eco-friendly housekeeping and green practices, Smart
check-in/check-out and automated guest services, Health, hygiene, and sustainability standards in

hotels.

Books Recommended/Suggested Reading:

1. Andrews, S. (2018). Hotel Front Office: Operations and Management (3rd ed.). McGraw Hill
Education.

2. Raghubalan, G., & Raghubalan, S. (2020). Hotel Housekeeping: Operations and Management
(3rd ed.). Oxford University Press.

3. Kasavana, M. L., & Brooks, R. M. (2015). Managing Front Office Operations (9th ed.).
Educational Institute of the American Hotel & Lodging Association.

4. Jones, P. (2019). Introduction to Hospitality Operations: An Indispensable Guide to the
Industry (4th ed.). Routledge.

5. Singh, M. (2019). Housekeeping Operations, Design and Management (3rd ed.). CBS
Publishers & Distributors.
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Course Title: Service Quality Management

Course Code: MGO-7268 Credit: 4

Course Objective: The course aims to provide students with a comprehensive understanding of the

principles and practices of service quality management in the hospitality and tourism industry. It

focuses on the concepts, models, and techniques used to design, measure, and improve service quality

to enhance customer satisfaction and loyalty. The course emphasizes the importance of service

excellence, continuous improvement, and customer feedback in achieving competitive advantage.

Course Learning Outcomes: After completing this course, learners will be able to:

1.

Understand the fundamental concepts, dimensions, and importance of service quality in
hospitality and tourism organizations.

Analyze various models and frameworks such as SERVQUAL and GAP analysis to evaluate
service quality and customer satisfaction.

Apply techniques and strategies to design, implement, and monitor quality management
systems in service-oriented organizations.

Evaluate the role of customer feedback, complaint handling, and continuous improvement in
enhancing service performance.

Develop managerial and decision-making skills to ensure effective service delivery and

sustain competitive advantage through quality management.

Syllabus

Block I: Introduction to Service Quality

Unit 1: Concept of Service — Meaning, Nature, and Characteristics of Services.

Unit 2: Concept and Importance of Quality in Services.

Unit 3: Dimensions of Service Quality — Tangibles, Reliability, Responsiveness, Assurance,

Empathy.

Unit 4: Role of Service Quality in Customer Satisfaction and Business Success.

Block II: Models and Frameworks of Service Quality
Unit 5: SERVQUAL Model — Dimensions, Applications, and Limitations.
Unit 6: GAP Model of Service Quality — Types of Gaps and Strategies to Close Them.

Unit 7: Gronroos Model of Service Quality — Technical and Functional Quality.
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Unit 8: Kano Model of Quality and its Application in Service Organizations.

Block III: Measuring and Managing Service Quality

Unit 9: Methods of Measuring Service Quality — Quantitative and Qualitative Approaches.
Unit 10: Customer Feedback Systems — Surveys, Mystery Shopping, and Focus Groups.
Unit 11: Benchmarking and Service Standards — Setting, Monitoring, and Evaluation.

Unit 12: Continuous Improvement Tools — PDCA Cycle, Six Sigma, and Kaizen in Services.

Block IV: Service Quality in Tourism and Hospitality

Unit 13: Service Quality Management in Hotels, Restaurants, and Travel Agencies.

Unit 14: Managing Customer Expectations and Experiences in Tourism and Hospitality.

Unit 15: Role of Technology in Enhancing Service Quality — CRM, Al, and Digital Service
Platforms.

Unit 16: Handling Service Failures and Service Recovery Strategies.

Block V: Emerging Trends and Global Best Practices

Unit 17: Global Standards and Certifications in Service Quality — ISO 9001, ISO 14001, and HACCP.
Unit 18: Future of Service Quality — Sustainability, Personalization, and Customer Experience

Management.

Books Recommended/Suggested Reading:

1. Parasuraman, A., Zeithaml, V.A. & Berry, L.L. (1988) SERVQUAL: A Multiple-Item Scale
for Measuring Consumer Perceptions of Service Quality. Journal of Retailing, 64(1),

2. Gronroos, C. (2007) Service Management and Marketing: Customer Management in Service
Competition. 3rd ed. Chichester: John Wiley & Sons.

3. Zeithaml, V.A., Bitner, M.J. & Gremler, D.D. (2018) Services Marketing: Integrating
Customer Focus Across the Firm. 7th ed. New York: McGraw-Hill Education.

4. Lovelock, C. & Wirtz, J. (2016) Services Marketing: People, Technology, Strategy. 8th ed.
Harlow: Pearson Education.

5. Kandampully, J. (2017) Service Management: The New Paradigm in Hospitality. New Delhi:

Pearson Education.
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Faculty and Support Staff
The University has identified the dedicated requisite faculty and support staff as mandated by the
UGC and they are allocated the positions exclusively for ODL mode. The course material prepared

by the CDOE faculty is at par with the regulations 2020.

List of Faculty associated with MBA in Tourism and Hospitality Management program is as follows:-

;’ 0. Name of Faculty Designation AE;;;::;;‘L; ¢ Qualification Subject
1 | Prof. Syed Asghar Mehdi | Professor Full-Time Ph.D Management
2 | Dr. Mandeep Sharma Assistant Full-Time Ph.D. Management
Professor
3 | Mr. Chandra Shekhar | Assistant Full-Time | UGCNET | Management
Professor

Delivery Mechanism

The ODL of MU follows a modern ICT (Information & Communication Technology) enabled
approach for instruction. The methodology of instruction in ODL of MU is different from that of
the conventional/regular programs. Our ODL system is more learner-oriented and the learner is an
active participant in the teaching-learning process. ODL of MU academic delivery system
comprises:

A. Print Material

The printed material of the programme supplied to the students will be unit wise for
every course.

B. Counselling Sessions
There will be 6 counselling/ contact classes in face to face mode of two hours each
for a course of 4 credits. The counselling sessions / face to face contact classes will
be held on the campus of the University on Saturdays and Sundays.

C. Medium of Instruction
Medium of Course Instruction: English
Medium of Examination: English

Student Support Systems

Universities study Centres or Learner Support Centre shall be headed by a coordinator, not below
the rank of Assistant professor and shall be augmented with academic and non-academic staff
depending on the learner.

The university has made appropriate arrangements for various support services including
counselling schedule and resource-oriented-services evaluation methods and dates both on and
offline modes for easy and smooth services to the students through distance mode.

At present the university has only one study centre in the campus. The institution is not promoting
any study centres outside the campus. All student support services will be provided to the student
through a single window method/mode onsite and online.
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F. Procedure for Admissions, Curriculum, Transaction and Evaluation Admission Process

Admission to the MBA in Tourism and Hospitality Management programme will be
done on the basis of screening of candidate’s eligibility on first come first serve basis.
Admission shall not be a right to the students and MU, CDOE shall retain the right
to cancel any admission at any point of time if any irregularity is found in the
admission process, eligibility etc.

Maximum Duration

The maximum duration of the MBA in Tourism and Hospitality Management
Programme is four years. Thereafter, students seeking completion of the left-over
course(s) will be required to seek fresh admission.

The student can complete his programme within a period of 4 years failing which
he/she shall seek fresh admission to complete the programme.

Eligibility

A candidate should be a graduate in any discipline of course

(10+2+3)/(10+2+4)/(10+3+3) with minimum 50% marks. Program.

Fee Structure

Tuition Exam

Name of the Degree Duration Year Fee/Year Fee/Year 'l.“otal
Program (in Rs.)
Master of 1 25500 2000 27500
Business PG 2 to 4 Years 2 24000 2000 26000
Administration
Total 53500

Activity Schedule

Tentative months schedule(specify months)
. during year
S.NO. | Name of the Activity To To
From(Month) (Month) From(Month) (Month)
1 Admission Jul Sep Jan Mar
) aAns;)lgnment submission (if Sep Oct Mar Apr
3 Evaluation of Assignment Oct Nov Apr May
4 Examination Dec Dec Jun Jun
5 Declaration of Result Jan Jan Jul Jul
6 Re-registration Jul Jul Jan Jan
7 Distribution of SLM Jul Sep Jan Mar
g Contact Programmes Sep Nov Mar May
(counselling,
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Practicals.etc.)

Credit System

MU, CDOE proposes to follow the ‘Credit System’ for most of its programs. Each
credit amounts to 30 hours of study comprising all learning activities. Thus, a 8
credit course requires 240 hours, 6 credit course requires 180 hours, 5 credit course
requires 150 hours, 4 credit course requires 120 hours and 2 credit course requires
60 hours of study. This helps the student to understand the academic effort to
complete a course. Completion of an academic programme requires successful
clearing of both, the assignments and the term-end examination of each course in a

programme.
Duration of the | Credits | Name of the Level of the Programme
Programme Programme
2 Yrs. 84 MBA in Tourism and Master Degree
Hospitality Management
Assignments

Distance Education learners have to depend much on self-study. In order to ascertain
the writing skill and level of comprehension of the learner, assignment work is
compulsory for all learners. Each assignment shall consist of a number of questions,
case studies and practical related tasks. The

Assignment Question Papers will be uploaded to the website within a scheduled time
and the learners shall be required to respond them within a specified period of time.
The response of the learner is examined by a faculty member.

Evaluation: The evaluation system of the programme is based on two components:

Continuous Evaluation in the form of assignments (weightage 30%): This Component
carries a weightage of 30%. There will be at least one graded assignment and test per
course. These assignments are to be submitted to the Co-ordinator of the CDOE/Study
Centre to which the student is assigned or attached with.

Term-end examination (weightage 70%): This will be held twice every year in the
months of June and December. The students are at liberty to appear in any of the
examinations conducted by the University during the year. A student will be allowed
to appear in the Term-End Examination only after she/he has registered for that course
and submitted the assignment. For appearing in the Examination, every student has to
submit an Examination form through online (www.mangalayatan.in)/ or offline before
the due dates as given in the schedule of operations. If a student misses any term-end
examination of a course for any reason, s’he may appear for any of them or all the
courses subject to the maximum of § courses in the subsequent term-end examinations.
This facility will be available until a student secures the minimum pass grade in the
courses but up to a maximum period of four semesters, since the date of registration
of the course is valid for four semesters. Beyond this period s’he may continue for
another four semesters by getting Re-registration by paying fee again. In that case, the
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score of qualified assignments and/or term-end examination will be retained and the
student will be required to complete the left out requirements of such re-registered
courses. Minimum requirement for passing a course will be 50% marks.

G. Laboratory Support and Library Resources

The library of Mangalayatan University aims to empower the teaching mission and
intellectual culture of the community through availability through an organized
collection of information as well as instruction in its access, relevance and evaluation.

The University Library enriches advance learning and discovery by providing access
to a broad array of resources for education, research and creative work to ensure the
rich interchange of ideas in the pursuit of knowledge.

Centre for Distance and Online Education of Mangalayatan University has initiated
the process of setting up a dedicated Library for ODL program and acquiring

printed books and e-books for this purpose. The required International and National
subject journals are also provided. We have a full functioning community radio
service onboard (90.4 FM). We already have annual journal subscriptions and the
capacity can be enlarged at later stages as the University lines up with more online
journals.

The collection of the Library is rich and diverse especially in terms of the breadth and
depth of coverage. Collection encompasses subjects in Management, Commerce,
Information Technology, Computer Applications, and other allied areas. This
collection further includes Books, Research Journals, Project Reports/Dissertations
and online Journals.

The University has well equipped Computer Laboratories, Lecture Capturing Systems,
Audio Video facilities, ICT enabled class rooms, Wi-Fi facilities etc.

H. Cost Estimate of the Programme and the Provisions

Initial expenses have been done by the University in terms of provision of
infrastructure, manpower, printing of self study material and other. The University
intends to allocate expenses out of the total fee collection as per following details:

SLM Development and Distribution : 20%
Postal Expense : 10%
Salary and other Administrative expenses : 60%
Future development : 10%

Once programmes are operational, fee receipt from the programmes budget to be planed
as per the guidelines of University Grants Commission.

I. Quality Assurance

The University has established the Centre for Internal Quality Assurance (CIQA) in the
University campus. The CIQA will monitor and maintain the quality of the ODL
programmes. It has the following objectives in making the compliances of quality
implementations.

Objectives
60



The objective of Centre for Internal Quality Assurance is to develop and put in place a
comprehensive and dynamic internal quality assurance system to ensure that
programmes of higher education in the Open and Distance Learning mode and Online
mode being implemented by the Higher Educational Institution are of acceptable quality
and further improved on continuous basis.

Functions of CIQA
The functions of Centre for Internal Quality Assurance would be following

1. To maintain quality in the services provided to the learners.

To undertake self-evaluative and reflective exercises for continual quality
improvement in all the systems and processes of the Higher Educational
Institution.

3. To contribute in the identification of the key areas in which Higher Educational
Institution should maintain quality.

4. To devise mechanism to ensure that the quality of Open and Distance Learning
programmes and Online programmes matches with the quality of relevant
programmes in conventional mode.

5. To devise mechanisms for interaction with and obtaining feedback from all
stakeholders namely, learners, teachers, staff, parents, society, employers, and
Government for quality improvement.

6. To suggest measures to the authorities of Higher Educational Institution
for qualitative improvement.

7. To facilitate the implementation of its recommendations through periodic reviews.

8. To organize workshops/ seminars/ symposium on quality related themes, ensure
participation of all stakeholders, and disseminate the reports of such activities
amongall the stakeholders in Higher Educational Institution.

9. To develop and collate best practices in all areas leading to quality enhancement in
services to the learners and disseminate the same all concerned in Higher
Educational Institution.

10. To collect, collate and disseminate accurate, complete and reliable statistics about
the quality of the programme(s).

11. To ensure that Programme Project Report for each programme is according to the
norms and guidelines prescribed by the Commission and wherever necessary by the
appropriate regulatory authority having control over the programme.

12. To put in place a mechanism to ensure the proper implementation of Programme
Project Reports.

13. To maintain are cord of Annual Plans and Annual Reports of Higher Educational
Institution, review them periodically and generate actionable reports.

14. To provide inputs to the Higher Educational Institution for restructuring
programmes in order to make them relevant to the job market.

15. To facilitate system based research on ways of creating learner centric environment
and to bring about qualitative change in the entire system.

16. To act as a nodal coordinating unit for seeking assessment and accreditation from a
designated body for accreditation such as NAAC etc.

17. To adopt measures to ensure internalization and institutionalization of quality
enhancement practices through periodic accreditation and audit.

18. To coordinate between Higher Educational Institution and the Commission for
various qualities related initiatives or guidelines.
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19. To obtain information from other Higher Educational Institutions on various quality
benchmarks or parameters and best practices.

20. To record activities undertaken on quality assurance in the form of an annual report
of Centre for Internal Quality Assurance.

21. It will be mandatory for Centre for Internal Quality Assurance to submit Annual
Reports to the Statutory Authorities or Bodies of the Higher Educational Institution
about its activities at the end of each academic session. A copy of report in the
formatas specified by the Commission, duly approved by the statutory authorities of
the Higher Educational Institution shall be submitted annually to the Commission.

After enrolling in MBA in Tourism and Hospitality Management Programme of
Mangalayatan University in ODL mode, student will exhibit leadership skill and ability
to work effectively in teams. After completion of MBA in Tourism and Hospitality
Management Programme, student will participate in business decision making and bring
synergy to their ventures.
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